
NETWORK SURVEY RESPONDENTS

Half of all network 
survey respondents are 
between the ages of 
30 and 50
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One-third of 
respondents work 
downtown or in SOMA

Respondents live 
in a wide range of 
neighborhoods

The Green Connections Network Survey was 
available from October 2012 - March 2013. 
Over 400 responses were received. Below is a 
snapshot of what we heard. 

http://greenconnections.sfplanning.org



CITYWIDE NETWORK COMMENTS

90% of respondents live 
within 5 blocks of a route 
66% of respondents live 
within 2 blocks of a route 
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66% of respondents think the density and 
amount of routes is about right
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96% of respondents would 
go as much as 5 blocks 
out of their way to reach a 
Green Connection route
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Respondents singled 
out 8 routes for early 
implementation, 
with the Shoreline 
and Mission-to-Peaks 
routes ranking highest

http://greenconnections.sfplanning.org



IDENTIFYING + IMPROVING THE NETWORK

Three-quarters of respondents think greening and 
pedestrian improvements are most important to 
transforming a street into a Green Connection 
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Route signs and 
wayfinding are key 
identifying elements for 
over half of respondents

NEIGHBOR-
HOODS
KEY 

DESTINATIONS
HISTORIC 
ELEMENTS

ROUTE NUMBER 
OR LETTER

CREEKS

DISTINCTIVE FLORA 
ALONG ROUTE

DISTINCTIVE FAUNA 
ALONG ROUTE

Over half of 
respondents felt 
that key route 
destinations and 
neighborhoods 
were the most 
important 
elements to be 
included in route 
names
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ROUTE SUGGESTIONS

Respondents offered comments 
on every route Routes 6 and 24 
received the most comments
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On a RouteThose commenting did 
not necessarily live close 
to the route 
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Greening + Landscaping Greening was the top 
route priority, followed by 
pedestrian amenities and 
bicycle improvements

Respondents foresaw 
some implementation 
challenges, many related 
to parking and traffic

Respondents envisioned 
many roles they could 
play in helping implement 
Green Connections projects
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