LIVING ALLEYS

MARKET OCTAVIA

Community Workshop #2
October 9, 2013



Summary
Workshop #1

LLLLLL

AAAAAAAAAAAAA



WORKSHOP #1 July 09, 2013

ALLEYS

MARKET OCTAVIA




WORKSHOP #1 What does a *Living Alley” look like to you?

Break Out Group Summary
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What is your vision for a “Living Alley”?
What words would you use to describe it?
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WORKSHOP #1 What are the most important characteristics

Break Out Group Summary that these “Living Alleys” should have?
What objectives should they achieve?
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WORKSHOP #1

Cardstorming Summary

Top Characteristics & Priorities
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Streetscape
Elements
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]
1
1
1

BN E0 In T A

Temp

orary

LIVING ALLEYS

MARKET OCTAVIA




ighting
ALLEYS

|anlqg

i

W,

N

.. Pedestr

=

|
_lmm (
- ¥

O
<
T
2
Z
4
D
LL




» ALLEYS

MARKET OCTAVIA




O
<
=
—
<
O
O
LL
LL
<
ad
—

LIVING ALLEYS

MARKET OCTAVIA



Permeable Paving

In Parking Lane
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PAVING

Public Art
Painting
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ACTIVITIES
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ENTRY/EXIT FEATURES
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Alleys
IN San Francisco
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Alleys In San Francisco
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Alleys in San Francisco

Mark Twain Alley
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Request for Proposals

technical design considerations
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CHANGE THE LOCATION OF STREET PARKING

Existing
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— PLANTING STRIP
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TYPICAL SINGLE SIDE PARKING SUGGESTIONS FOR INTEGRATING LANDSCAPE
WITH NARROW SIDEWALKS & IMPROVEMENTS/SIDEWALKWIDENING IN PARKING LANE
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TREE GRATE SHALL BE FLUSH
WITH THE LEVEL OF SIDEWALK

3" MIN. MUST BE MAINTAINED
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CONSIDER WHERE &HOW STORMWATER RUNOFF WILL FLOW,
ESPECIALLY WHEN MODIFYING THE ROAD SECT TO AVOID POTENTIAL FLOODING.

SOME POSSIBLE MEANS ARE,

(® DIVERSION

INFILTRATION

© STORAGE

(® UNDERGROUND DRAINAGE
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Selection Criteria

1. Location
2. Community Support
3. Design

4. Uses
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SFMTA

Municipal
Transportation
Agency

10/9/13



Potential Marked Crosswalks

Desire to connect living | \
alleys with midblock
crosswalks

LINDEN ST

SFMTA will evaluate ———— ,_
potential for marking ——— -
midblock crosswalks at I g
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Considerations

 Pedestrian Volumes (schools, parks, stores,
etc.)

e Distance to Nearest Crosswalk
 Visibility

e Lighting

« Number of Lanes

* Vehicle Volumes

e Speed Limit

 Muni



Potential Treatments

e Pedestrian warning signs
 Pavement markings

* Red visibility zones

e Pedestrian refuge island

* Pedestrian activated beacons
e Bulbouts

e Traffic Signal



Example- Intersection of two alleys

Minna and Russ

Natoma and Russ



Example- Uncontrolled Crosswalk
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Example- Beacon

Pedestrian-
activated
e Beacon

\x “Pop-up sign”
Pedestrian

16t and Capp Warning Signs
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Thank you!

http://livingalleys.sfplanning.org
http://www.facebook.com/livingalleys.sf

David Winslow:
(415) 575-9159 david.winslow@sfgov.org

Jessica Look:
(415) 575-6812 |essica.look@sfgov.org

LIVING ALLEYS

AAAAAAAAAAAAA



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Market/Octavia Living Alley Project
	Potential Marked Crosswalks
	Considerations
	Potential Treatments
	Example- Intersection of two alleys
	Example- Uncontrolled Crosswalk
	Example- Beacon
	Example- Full Signal
	Slide Number 38
	Slide Number 39

